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CATEGORIZED BY AGE

POPULATIONS AND WERE ASKED TO CHECK ALL THAT APPLY:

RESPONSIBILITIES IN WHICH THEY SPEND THE LARGEST 
PERCENTAGE OF THEIR TIME EACH WEEK.

  
HIGHEST LEVEL OF EDUCATION

60+
6%

20-29
18%

30-39

40-49
27%50-59

21%

5% High School Diploma/GED

69% California

31% Other states

43

5

States represented

Countries represented

7% Associate’s Degree

36% Master’s Degree

15% Some College

32% Bachelor’s Degree

4% D

1% Other (e.g. LCWS, MFT, PPS)

octorate Degree

24% 18%

44% 11%

Upper-Level Administration
(Manage an organization, manage a 
budget, fundraise and/or work with a 
governing board)

Direct Service
(Work directly with children/youth)

Capacity-Building
(Provide professional development, 
technical assistance, monitor 
programs, evaluation programs, 
and/or conduct research)

10% 50%

73%

21%

41%

19%

9%

3%

83%Infants/Toddlers Preschoolers

6-8th Graders

Special Needs Youth

9-12th Graders

ELL/ESL Youth

College Students

Youth who have 
dropped out of school

K-5th Graders

24%

44%

18%

11%

Mid-Level Administration
(Manage/direct one or more 
program sites)

66%

87%

Work with one
or more youth
programs

Work Full-Time
(35 hours/week
or more)

NUMBER OF 
YEARS OF 

EXPERIENCE 
WORKING 

WITH YOUTH 
PROGRAMS

GEOGRAPHIC
REPRESENTATION

21%

6-10
years
21%

11-15 years 16-20
years

20+ years
28%

Less than
one year

2%

2025 BOOST CONFERENCE ATTENDEES

28%

14%

ATTENDEES CATEGORIZED BY

WE ASKED OUR ATTENDEES TO DEFINE THEIR JOB

OUR ATTENDEES WORK WITH THE FOLLOWING YOUTH

Based on 2025 BOOST Conference demographics

14%

1-5 years

https://www.boostconference.org
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95% of our attendees’ 
employers pay for them to 
attend BOOST.

Only 28% of BOOST attendees are required to attend the BOOST 
Conference. The other 72% aren’t required to attend but 
choose to come for the valuable resources.

2025 BOOST CONFERENCE SURVEY RESULTS

OUR ATTENDEES’ ORGANIZATIONS/PROGRAMS 
PROVIDE SERVICES DURING THE FOLLOWING TIMES: 

49%

28%

13%

School Districts

Independent Community-Based 
Organizations

Affiliate of a Non-Profit
Organizations (such as YMCAs)

10% Government Agency

After School96%

18%

OUR ATTENDEES ARE EMPLOYED
BY THE FOLLOWING: 

9%   Librarians & Library Science
5%   Local Business 
11% Mental Health Practitioners 
21% Mentoring Programs 
1%   Military Programs
5%   Museums 
14% Organized Sports Leagues 
2%   OST Intermediary & City-Wide Systems 
13% Parent & Teacher Organizations 
25% Parents/Guardians 
11% Parks & Recreation 
2%   Philanthropic Foundations 
3%   Policy Makers 
1%   Probation Department 
20% Project-Based Learning 
4%   Researchers and Evaluators 
2%   ROP - Regional Occupational Programs 
16% Safe Schools 
19% School Administration 
14% School-Aged Care and Childcare Programs 
10% School Boards 
13% School Counselors 
42% SEL- Social Emotional Learning 
12% Service Learning & Volunteer Programs 
10% Social Workers 
21% Special Education 
41% STEM/STEAM 
56% Summer Programs 
26% Teachers 
8%   Unhoused & Runaway Youth
5%   Youth-Led Participatory Action Research

95% 72%

OUR ATTENDEES SUPPORT THE FOLLOWING ACTIVITIES/SERVICES AT THEIR ORGANIZATION: 

42% 21st Century Learning 
16% Alcohol, Tobacco, and other Drug Prevention 
50% Arts and Culture
76% Before and AfterSchool Programs 
11% Blended Learning
37% Camps 
21% Character Education 
14% Charter Schools 
5%   Child Advocates 
29% Community-Based Organizations 
10% Community Empowerment & Injustice 
21% Community Schools 
20% Creative Youth Development
36% Curriculum and Academic Support Programs
19% ELL/ESL 
11% E-Learning / Education Technology 
1%   Faith Based Organizations 
18% Family Support Services 
18% Foster Youth 
8%   Gang and Violence Prevention 
8%   Gender & Culturally Responsive Programs 
5%   Global Learning 
5%   Grantors & Donors 
5%   Health Care 
25% Healthy Behaviors 
9%   Higher Education 
3%    High School Dropout
16% Jobs, Internships & Career Programs
4%   Juvenile Diversion
2%     Law Enforcement
6%   LGBTQIA+ 

When surveyed, 92% of BOOST Conference 
attendees said they learned about a new 
product or service from the BOOST Exhibit Hall. 

When surveyed, 78% of attendees said they 
found a vendor or service provider in the 
BOOST Exhibit Hall that they will be working 
with in the coming year.

ATTENDEE PURCHASING POWER 
20% are Requestors (asks 
for solutions that meet the 
needs of their program)

10% have no 
decision-making 
power

Before School51%

76% Summer

During School30%

49% Intersessions/School Breaks

24% Weekends

Evenings

70%
70% are Decision Influencers (make solution 
recommendations but need final approval) 
or Decision-Makers (make final purchasing 
decisions for their school/site/organization)

20% 10%

92% 78%

This list includes activities/services/support and programs in and out-of-school time educators provide
or partner with to support the children, youth, families, and communities they serve. 
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